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Is the classical music business
doing well these days?

It depends on what we really
mean by the term ‘business’. If we
measure success by the increasing
number of people — the audience
— reached and the artistic legacy
created, the answer is ‘yes, most
definitely’. If we measure success
by financial profits, then it is a
definite ‘no’. In any case, I would
not personally like to approach the
endorsement of classical music as
a business. There is no question
that nowadays, the classical music
industry atempts to imitate the
methods and practices of pop cul-
ture, aiming at financial gains, ig-
noring what is artistically import-
ant and focusing on that which is
more easily marketed. But art is
art, and art is hard! One has to see
it as a vocation. We should serve
this art form with devotion and
male it as accessible as possible to
the general public. Business-wise,
it might not generate huge fi-
nancial profits tor those directly
involved bur it can enhance nu-
merous other sectors and hugely
increase their profitability.

Was it badly affected by the fi-
nancial crisis?

How couldn’t it be? But only with
regard to financing projects. [n
these difficult times, the general
public is actually turning more
towards the arts to seek refuge
from everyday problems. But
unfortunately, music and the arts
in general are considered a luxury
by the decision makers of this
world... In Cyprus, in particular,
there is no appreciation on a state
level and this is partly due to a se-
vere lack of knowledge and vision.

The development
of culture calls for
a holistic approach
— serious strate
gies, expertise and 5
vision. Financing arls 1n
cultural projects
should not be
about sensational-
ism. For years we
have been striving
to convince the
authorities that
what we offer is
not a luxury; it

is a necessity for .
society, it is a basic human right, |
and imperative for our country’s

infrastructure. It should have been
a necessity for the tourist industry
as well and, consequently, a tool to

Unlortunately,
music and the

are considered
a luxury by
the decision

makers of this

WORLD

aid our coun-
try’s economic

rehabilitation.
I have to ad-
mit that the
private sector.
which has
suffered the

most because

genera |

of the crisis, is
more appre-
ciative and it
is miles ahead.
As a non-gov-
ernmental,
non-profit cul-
tural organisation, the Pharos Arts
Foundation is extremely grateful
to quite a few corporates that rec-
ognize the importance of what it
offers. In the last few years, it has
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been more difficult. perhaps. to attract

more of t0 MAINain cerain sponsors
from the private sector, but the majority
of them recognize how essential these
cultural events are for society, and they
actively support them. This is what social
responsibility is about.

You have persisted for many years in
presenting internationally acclaimed
performers of music, for which the
audience is traditionally fairly small.
How do you manage?

The Pharos Arts Foundation has a track
record of organising hundreds of con
certs with the most renowned soloists,
ensembles and orchestras in the world
Through our Music Education Pro
gramme, which is offered for free to the
vouth of Cyprus, we have benefited over
65.000 students. The Foundation's repu
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| tation has reached
Europe and be-
vond. As a result
numerous artists
are interested
in presenting
themselves in our
series and they
are kind enough
to comprehend
that what we
do is important

| and truthful in
its purpose, but

AT

1 would like to
stress that the
audience for
classical music
is actually nol
that small

\NYMORE

unfortunately it cannot pay them the big
cheque they would normally get in otk Sc
western countries. They are still hapy 101€ | )
to come and perform for Pharos. Ther
is the human element... our small tean .
works endlessly, from dawn unil I
to implement such a rich program AN art
For us, our work for the Foundation 1
our passion and subsequently an ext
sion of our lives. I would |
thart the audience for classical mu
actually not that small anymore. It s How would you describe the value of
be smaller compared to the audience for | musical appreciation in today’s world?
mainstream pop music bu s NO I le who | |
al by anv means. Most of our con
sold out and we are glad thar the greare k
majority of our audience ar quite young u
in age. This is probably due to the fa ponsit 1
that nowadays people have tl
[nternet, therefore thev have famil
themselves with ditterent g of mu
nc n
Have you never considered becoming pansi yth
involved in more mainstream concert/
event production for purely business 1 ot
considerations? \ r
| No, never, not even for a second! the
something many organisers do nowaday jt n
and I find it extremelv short-sighted and Tt )2 T |
stupidly suicidal on their behalf. T A te wh
end up cannibalising their very own pro- tar it. After

gramme. That doesn’t mean

arc I
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